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Create Marketplace Sponsored Stories in 5 easy steps

Step 1   Go to http://www.facebook.com/ads/create

Step 2   Select the Destination you want to promote

In the ‘Destination’ drop-down menu, please select the Page, Place, App or Domain that you want 

to promote using Sponsored Stories. If you want to promote stories coming from your Domain, you 

will first need to claim your Domain. This process should take your developer about five minutes to 

complete and simply involve adding tags to the header of your webpage. Claiming your Domain will 

also allow you to get access to Insights for Domains, a Facebook dashboard providing detailed ana-

lytics about the people who interact with content on your website. To claim your domain, please click 
here and follow the instructions under “Claiming a Domain”.   

http://www.facebook.com/ads/create
https://www.facebook.com/insights/
https://developers.facebook.com/docs/insights/
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Step 3   Select the type of stories you want to promote

Under ‘Type’, please select ‘Sponsored Stories’. The type of Sponsored Stories that you will be able 

to select under ‘Story Type’ will vary: 

•  For a Page, you will be able to choose a Page Like Story, a Page Post Story or a Page Post Like Story 

•  For a Place, you will be able to choose a Page Like Story, a Page Post Story, a Page Post Like Story  

   or a Check-in Story

•  For an App that is a Game, you will be able to choose an App Share Story or a Game Played Story

•  For an App that is not a Game, you will be able to choose an App Share Story or an App Used Story

•  For a Domain, you will only be able to select a Domain Story

In order to create several types of Sponsored Stories, you have to go through the create flow each 

time you want to create a new type. 
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Step 4   Select your targeting criteria

Step 5   Set up your campaign budget, pricing and scheduling
You can set up your campaign budget, pricing and scheduling for Sponsored Stories the 

same way you would for Marketplace Ads. You can learn more about it by visiting the 

Guide to Facebook Ads at http://www.facebook.com/adsmarketing.

Please be aware that using additional 
targeting options will reduce your reach. !

Recommendation: Increase organic actions 
Sponsored Stories depend on the amount of organic actions people take with your Page, Place, App or Domain. Therefore, we 
recommend that you use both Sponsored Stories and Facebook Ads. Your ad campaign will increase the number of actions 
people take with your content, while Sponsored Stories will broaden the reach of those actions. Additionally, we advise you 
to put social plugins on prominent locations your website and give people compelling reasons to share content from your 
site in order to increase to number of organic stories about your business.

Sponsored Stories are targeted to people who are eligible to see the story in their News Feed. You 

can narrow down your target audience further using the same targeting options that are available 

for Marketplace Ads. For more information about these 

targeting criteria, please visit the Guide to Facebook 

Ads at http://www.facebook.com/adsmarketing/

http://www.facebook.com/adsmarketing/

